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location
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Watsons Bay is one of my favourite places in Sydney. I have chosen the "Vaucluse Amatuer 12 Foot Sailing Club" as the location for my bar. I
believe the demographic of this area would be appropriate for the topics & issues to be discussed further throughout this report. 

Figure 1. Sailing Club. Google Maps (2023)

Figure 2. Sailing Club Entry. Google Maps (2023)

This location has stunning views but it is also situated at a geographical
location that will allow me to address the air quality design issue that has
been identified.

It also allows for disabled access with the ramp access connected to the
driveway. 

As part of this assessment, I will assume that the current building is not
here and will focus on the use of the physical location.  



concept board [brand development]:
For brand development, I started by using the locality of the venue as it's base. The history of the area along with its key characteristics
formed the core of the brand. Along with the concept board below, the page following shows a bubble diagram outlining my thought
process. 

Figure 3. Ocean. The Conversation. (2021)

Figure 4. Ocean. The Conversation. (2021)

Figure 5. Crazy Pavers. Online Tile Store. 
(2023)

Figure 6. Hexagon Panelling. CraftivaArt. (2023)

Figure 7. Louvre. 
Breezway. (2023)

Figure 8. Greenery wall. 
Bretts Plants. (2023) Page [2]

https://www.etsy.com/au/shop/CraftivaArt?ref=simple-shop-header-name&listing_id=1135485505
https://www.etsy.com/au/shop/CraftivaArt?ref=simple-shop-header-name&listing_id=1135485505


concept board [brand development]:
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concept board [interiors/style]:
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Figure 9. Hexagon Panelling. CraftivaArt. (2023)

Figure 10. Greenery wall. 
Bretts Plants. (2023)

Figure 11. Hexagon Panelling. CraftivaArt. (2023)

Figure 12. MushLume Pendant. Danielle Trofe. (2022) Figure 14. French White Oak. Horizon Forest
Products. (2023)

Figure 13. Eclectic Cushions. Home Designing. (nd)

https://www.etsy.com/au/shop/CraftivaArt?ref=simple-shop-header-name&listing_id=1135485505
https://www.etsy.com/au/shop/CraftivaArt?ref=simple-shop-header-name&listing_id=1135485505
https://www.etsy.com/au/shop/CraftivaArt?ref=simple-shop-header-name&listing_id=1135485505


key values:
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[social vs binge drinking]

[new materials
(biomimicry)]

[interactive possibilities (non-
digital)]

[air quality]

 Alcohol consumption plays a large part in today's society.
Many people are now opting to not drink alcohol at all after
either experiencing themselves or witnessing the affects of
alcohol. With the way today's society is moving, there needs to
be substantial options for low or no alcohol beverages but
safety of environments also need to be taken in to
consideration including limitations surrounding the volume of
alcohol that is to be consumed within a venue. 

 Biomimicry was a new concept to me. I hadn't heard the term
before. After undertaking my research, I have found that most
people are unaware of what this is and it's benefits. Whilst it is
still a new process of mimicking nature's processes, it can be of
great use in the construction of venues as well as their day to
day uses & methods of operation. 

 When looking at a global scale, air quality is becoming a huge
issues when considering pollution due to the way majority of
humans have chosen to live today. When looking at a smaller
scale, most people are becoming a lot more conscious of the
air quality around them, especially since the pandemic of
COVID 19 has affected us all so greatly. It was not uncommon
to go to a venue that had no natural air flow and even minimal
mechanic air flow making the air quality poor in a large
quantity of venues. Today, most of the population are more
comfortable in an environment that has improved air quality. 

We live in a world of technology now. While this is great for
technological advancements, it can have a negative impact on
how we connect with our friends. It is now unfortunately not
an uncommon sight to see a group of friends enjoying time
together and many of the group being on their mobile phones.
To avoid this and encourage physical social interaction, it is
important for a venue to have non-digital methods of
interactions such as physical games & activities. 



air quality [survey statistics]:

0 25 50 75 100

Does it deter you from going to a bar / nightclub
if you know that the venue doesn't have good air
quality?

Utilizing the data from 25 respondents to my survey questions, the below results were identified in
relation to air quality. 

Does having a separate smokers section have an
impact on how much you enjoy your visit to the
venue?

Does the temperature of a venue affect your
decision on whether or not to visit?

Do you think that air quality is improved when
less people are permitted in areas dependent on
size?

Do you prefer mechanical or open air ventilation
in a venue? 

YES

NO

YES

NO

YES

NO

YES

NO

MECHANICAL

OPEN AIR

NEITHER
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precedent interiors [air quality]:

Figure 16. Greenhouse Nightclub. archello. (2023)

Figure 15. Annabel's. Vogue. (2018)

Page [7]

Annabel's Nightclub in London is a unique venue that has one particular
space designed to be manipulated to improve the air quality of the space. 
The garden courtyard is situated between the mews at the rear of the
building & the main house (Vogue, April 2018). It is filled with a variety of
plants that not only bring the outdoors in but also improve the air quality by
the plants absorbing the C02 in the environment. On top of the abundance
of greenery, the cathedral roof opens when weather permits allowing
natural ventilation to the space. 

Designed by Architect "Bluarch Architects & Interiors, the "Greenhouse
Nightclub" in Las Vegas is an amazing example of how materials can be
recycled to create a built environment but also a natural method to
improve air quality by the use of plants spread throughout the venue. This
project has also been certifed via "LEED_CI by the United States Green
Buildings Council for its environmentally conscious construction and
design" (Archello, nd). This venue has its own built-in living system of
greenery to improve the air quality, not to mention a variety of other
environmentally beneficial features. 



touchpoint [air quality]:
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The first feature of this proposed
bar / nightclub design is in the
bones of the building itself with
the skillion roof style & the
louvred windows. 
The skillion roof allows for hot air
to rise while cold air is pushing
through creating a circulation of
air flow. 

The louvres allow for the venue
to be either opened up or closed
off to either improve air quality
or protect the patrons from the
elements serving a dual purpose. 

You'll also see this touchpoint
shown under "interactive
possibilities" as it show the
gaming tables that have been
proposed. 



touchpoint [air quality]:
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The second touchpoint to improve air quality of the venue, whilst a simple on, is greenery. A living, built-in environment hanging from the
ceiling with specific plants sourced to remove C02 from the air. 
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New Materials (biomimicry) [survey
statistics]:
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Utilizing the data from 25 respondents to my survey questions,
the below results were identified in relation to biomimicry. 

5)  How important are natural elements in a venue to you? 

2) Does it deter a visit to a venue if they don't
practice sustainable methods?

YES

NO

YES

NO

YES

NO

3) Have you ever heard of the term "biomimicry"? 

4) Are sustainable decisions one that you make
consciously in your every day life?

1) Biomimicry is a term used for
scientific disciplines used in the
manufacture of products and materials
that mimic the construction principles
found in species and natural
environments. It is a revolutionized
processed that is currently
transforming the construction industry
and how materials & products are
made. Would knowing that a venue
supported these construction
principles: 

Does it deter a visit to a venue if they
don't practice sustainable methods?

Make you less likely to choose this
venue over one that didn't?

Have no impact on your decision at all?



precedent interiors [new materials
(biomimicry):

Figure 17. Leather Restaurant Bar. Paperstone. (nd)

Figure 18. Simya Restaurant. Lapitec. (nd)
Page [11]

I'm unsure as to where this bar is located exactly but the image was sourced
through the Paperstone gallery. Paperstone is a product that is created using
biomimicry. Paperstone is a company that produces mostly benchtops, partitions
& wall claddings. It is made from recycled paper and phenolic resin. 

It is a versatile & hard wearing product that is fire & food safe. It also comes in a
variety of colours. 

All of the products are certified with Forest Stewardship Council® (FSC®). It is only
made from products that have already reached the end of their consumer end
cycle. 

Simya Restaurant in London is a restaurant with a mindful style  that has utilised
the "Lapitec" product for its tabletops & bars. 

Lapitec is created from mineral powder with no resins or oils added making it
completely pure and environmentally friendly. It is made with intense baking
treatments and it's form can be completely reversed into crushed mineral powder
if / when it is no longer required. 

It is referred to as a "sintered stone" and has a multitude of qualities ranging from
stain resistence to being hygenic and anti bacterial.  



touchpoint [new materials
(biomimicry)]:
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The rendered sketch below shows the biomimicry fabric in a close up detail selected for the bench / booth seats (and the remainder of the
fabric used on furniture throughout the space)



touchpoint [new materials
(biomimicry)]:
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The two snippets below come from other touchpoints showing how the "Mushloom" lights, created by biomimicry, can be utilised within
various spaces of the space. 



Social vs Binge Drinking [survey
statistics]:
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60%



32%



8%

1) Do you:

Utilizing the data from 25 respondents to my survey questions, the below
results were identified in relation to social vs binge drinking. 



44%



40%



16%

2) Do you feel pressured from a
social perspective to either socially
drink or bring drink?



48%



28%



24%

3) Do you feel unsafe around patrons
that have been binge drinking?

4. Are you deterred from entering a venue if they have a reputation for binge
drinking? 

5. Do you believe that there are any issues in either social drinking or binge
drinking?

YES NO

YES NO

SOCIAL
DRINK

BINGE
DRINK

NEITHER NO

SOMETIMES

YES

SOMETIMES
NO

YES



precedent interiors [social vs binge
drinking]:

Figure 19. Rusacks. Chilled Magazine. (nd)

Figure 20. Alila. Chilled Magazine. (nd) Page [15]

Rusacks St Andrews is an example of a venue that offers only low or zero
alcohol beverages. It provides a stereotypical bar with the option for those
who chose not to drink alcohol or only prefer low alcohol beverages to enjoy
the same atmosphere as they would if they went to a regular bar. 

Looking from the outside in, you wouldn't be able to tell the difference from a
"regular" bar until you looked at the menu to make a drink selection. 

Set in Napa Valley, you would tell that this venue is purely a sober venue
serving nothing other than non-alcoholic beverages. 

It also offers an interactive experience where clientele are able to interact
with the in-house mixologist / herbologist to select their own herbs & spices
to mix their own beverages that are completely free of alcoholic. 

Set in California's wine country, this is a popular, unexpected venue showing
the possibilities of venues that are sober curious and lean away from binge
drinking and towards sobriety. 



touchpoint [social vs binge drinking]:
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The touchpoint shown to
the right of this page
shows a DIY non-alcoholic
cocktail counter where
patrons can pour their
own variety of cocktails
and add their own
garnishes. The intent is to
make the process of
drinking non-alcoholic
beverages easy and
interesting. Hopeful it is a
more popular choice than
lining up at a bar to order
drinks. 



touchpoint [social vs binge drinking]:
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Taking inspiration from when
Lindsay Lohan got in a bit of
trouble with the law and had to
monitor her alcohol
consumption with an anklet, it
seems that the technology is
emerging to be able to track
consumption through touch. The
anklet worn by Lohan had to be
worn for multiple days before it
would provide an accurate
reading but I thought a unique
adaptation of this would be a
stylish, plain braclet to be given
upon entry to the venue that
started out with green lights
having the lights turn to red as
the blood alcohol level of the
person wearing it increases. 



Interactive Possibilities (non digital)
[survey statistics]:
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Utilizing the data from 25 respondents to my survey questions, the
below results were identified in relation to non-digital interactive
possibilities. 

1) Majority of respondents enjoyed having a pool table at a venue to use
with friends, while the balance enjoyed somewhere comfortable to eat,
drink and socialize. 

3) Do you enjoy attending a venue that has non digital interactive
methods such as dart boards, pool tables etc? 

Yes
76%

Sometimes
20%

No
4%

2) Would you be more likely to attend a bar / nightclub that had non-
digital interactive methods over one that didn't?

No
60%

Yes
40%

4) When attending a venue that has non digital interactive
methods, do you often find that you have to wait lengthy
amounts of time to be able to use the methods? 

0 5 10 15

Never 

Sometimes 

50/50 

Almost Always 

Always 



precedent interiors [interactive
possibilities (non-digital)]:

Figure 21. Scrambled. Sydney Morning Herald. (2023)
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Hi-Jinx Hotel is a new craze spreading through Australia like wildfire. Created by
"Archie Brothers", (Hi-Jinx Hotel, 2022). It is an interactive set of games that are
suitable for all ages. It is very imaginative and has you working up a sweat. There
are ten different game types in total with Scrabble, Tetris & Ball Toss, just to
name a few. Hi-Jinx hotel is connected to a bar & restaurant along with bowling &
putt-putt golf. It allows patrons to visit on their own or in groups of a variety of
sizes. It is a perfect example of implementing non-digital interactive possibilities
in to a bar / nightclub. 

Figure 22. Bondi Bowling Club. Urban List. (2021)

Bondi Bowling Club is one of my favourite places with friends when it's nice and
warm in the spring. It incorporates lawn bowls with good food and a good
environment to have a few drinks and catch up with friends. 
You can book spaces on the lawn in advance so that you can schedule in a game
of lawn bowls with friends. The bookings are timed so once you've had your
game, you move on to just the social area for a feed. 
Bondi Bowling Club is "barefoot" bowls making the environment really chilled &
laid back. Shoes aren't required! It's a great way to interact with friends without
technology. 
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touchpoint [interactive possibilities
(non-digital)]:
The touchpoint I've shown below details how the non-digital interactive possibility of a physical teamwork game would be implemented
within the space. 
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touchpoint [interactive possibilities
(non-digital)]:
The touchpoint I've shown below details how the non-digital interactive possibility of gaming tables would be able to be incorporated within
the space. 



logo & style guide:
The logo was created using Adobe
Illustrator with the below specifications:

FONT:
Lindsay Signature

CMYK COLOUR VALUES:
Wave

CMYK COLOUR VALUES:
Branch

CMYK COLOUR VALUES:
Outlines & Font

CMYK COLOUR VALUES:
Leaf

CMYK COLOUR VALUES:
Leaf

CMYK COLOUR VALUES:
Paver

CMYK COLOUR VALUES:
Paver

CMYK COLOUR VALUES:
Paver
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logo & style guide [inspiration board]:

Figure 24. Organic Green. Albright, A. (nd) Figure 26. Ocean. The Conversation. (2021)

Figure 25. Fig Leaf. 
The Paper tree. (nd)Figure 23. Fig Tree. We Are Origami. (2021)

Figure 27. Crazy Pavers. 
Online Tile Store. (2023)
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logo design:
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circulation floor plan:
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initial floor plan concept:
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initial isometric concept:
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materials [air quality]:

Figure 28. Louvre. Clearline Windows. (2023) Figure 29. Skillion Louvre. Breezway. (2023)

Utilising the location of the proposed venue, the windows to the rear of the building are proposed to be glass louvred windows that are
operable. This gives the patrons and staff to freely adjust the air flow and the quality of the hair within the space dependant on the outside
environment, 

It will also allow a sense of bringing the outside in and really connects the patrons to their surroundings. 

The more people in attendance, the louvres are likely to be fully open to improve air flow and quality. If the weather is bad outside the
louvres are likely to be mostly closed with only top portions open to allow for improved air quality but to not impede the temperature of the
space or allow elements such as rain to come in. 
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materials [air quality]:

Figure 30. 

Figure 31. Figure 32. 

Devil's Ivy;
Boston Fern;
Chinese Evergreen;
Weeping Fig;
Bamboo Palm;
Spider Plant;
Peace Lily;
Snake Plant;
Flamingo Lily;
Pineapple Plant

Plants are such a simple yet effective method of improving air quality while also increasing the
aesthetics of the environment at the same time. The use of an abundance of plants would make for
an amazing design feature but would also greatly improve the air quality of the space. 

There are a large variety of plants that have been scientifically proven to remove "benzene,
formaldehyde and ammonia from the air" (Homes to Love, 2022). These chemicals can increase
headaches, allergies and a variety of irritations. 

Indoor plants can also be connected to recycled water and automatic watering systems so they
require no to minimal maintenance. 

10 plants that are known to reduce chemicals in the air and improve air quality are as listed below: 
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materials [new materials
(biomimicry)]:

Figure 33. Shelby. Byborre Create. (2022)

Figure 34. Shelby Detail. Byborre Create.
(2022)

The material snippets shown to the left are from "Byborre Create" and are made up of the below
components: 

Figure 33. Shelby COmposition. Byborre Create. (2022)

It is a material that is made while consciously considering the effects that the manufacture has on
the environment as well as how and where the materials are sourced from.  

This material is regarded to have high durability and stain resistance. The colour and texture is also
warm and inviting. It is proposed for use on the built-in lounges / seating options. 

When looking at this material selection from a biomimicry point of view, it uses "OTW® yarn spinning
technology". The spinning of fibres has been a process of nature in a large variety of forms. The OTW
yarn spinning technology, is an innovative method of fibre production that replicates natures way of
producing fibres which has enhanced the quality of the material as well as the durability. In addition
to these enhancements, it has also been able to be made reducing environmental impacts. 



Page [31]

materials [new materials
(biomimicry)]:

Figure 35. MushLume Linear. Danielle Trofe. (2022)

Figure 37. MushLume Pendant. Danielle Trofe. (2022)

Figure 36. MushLume Trade. Danielle Trofe. (2022)

Danielle Trofe has created a jaw dropping range of light fixtures and fittings that are made
completely from mushrooms!. The designer boasts that these light fixtures are "grown not
manufactured", (Danielle Trofe. (2020)). 

The cluster shown above would be perfect for the gaming step down area to amplify the mood
and provide quality lighting at various settings. The image to the bottom left shows a close up
detail of the texture of these lamp shades. 

Something simple yet beautiful like the image shown to the top left could be used above the bar
area. 

The mushroom lights are quite literally grown by the use of a hemp product and mycelium which
are the roots of mushrooms. They have also now developed a colour range. 

The product is not only completely renewable but also biodegradable when no longer required. 
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materials [social vs binge drinking]:

Figure 38. 21 Taps Table Taps. (2022)

Figure 39. Zero Alcohol Cocktails. Sphynx. (2022)

The decision to refrain from drinking, limit drinking or to binge drink is completely personal. Every individual has different opinions on
limits, acceptable conduct and their own reasons as to why they make the decision that they do. 
I have friends that can't drink because they know they can't control themselves, I have friends that don't bother controlling their limits as
the effects of binge drinking don't cause them concern at all and then I have friends that have no preference or issue with either. 

However, whilst their may be no issue with binge drinking in the eyes of some, scientifically speaking as depicted in the data shown earlier in
this report, there is an issue with binge drinking physically, socially & emotionally. In far too many cases, binge drinking can result in death. 

There are venues emerging that only serve zero alcohol beverages however a method to reduce alcohol consumption without removing it
completely would be to offer an inventive way to serve zero-alcohol beverages. This may even encourage those deciding to drink alcohol to
pick an alternative drink, even as every second drink would make a difference. 

I have shown in the images above, wall taps for beverages which could house a wide selection of cocktail mixes and favourites but with zero
or very low alcohol content.
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materials [social vs binge drinking]:

Figure 40. SCRAM Bracelet.
AlphaBiolabs. (2023)

The image shown to the right is an "Alcohol Monitoring Anklet", (AlphaBiolabs. (2023)). Whilst the image is
not very attractive, I think the technology behind this device could certainly be adapted in terms of
aesthetics and functionality. 

Rather than being worn on the ankle and having to be worn for multiple days to be able to show valid
results, something similar could be created to be worn on entry to the venue on the wrist that could
possibly be shown with a green light if a consumers blood alcohol level remains under the legal limit and
changes to red when they have reached the legal blood alcohol limit and are to be no longer served
alcohol. 

This would help consumers space out their intake, enjoying their night for longer, rather than binge drinking
rapidly and being removed from the venue. 

This would also improve the safety of all visitors to the venue. 
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materials [interactive possibilities
(non-digital)]:

Figure 41. The Vanguard. Gameway. (2023)

Figure 42. Drink Holder. Gameway. (2023)

I am still a big kid at heart with a love for board games and a solid competitive streak. I have
found over the years, people often turn their noses up when you mention puzzles or board
games but when you actually give  them the opportunity for involvement, it's always a great
experience. 

There is nothing worse than being out with friends and having all of your friends sitting on their
phones whilst making a mediocre attempt at interaction. 

Board games come in a variety of forms to suit a large variety of interests. They could also be
adjusted to suit various themes as the venue changes. 

"Gameway Premium Gaming Tables", (2023), is a perfect example of what I would like to
incorporate in to the space as a non-digital option for interactive possibilities. You can even
have cup holders added to the sides of the tables for uninterrupted gaming space. 

I would consider having a gaming option hidden under the top of every table space to eliminate
the long wait times for interactivity found through the survey data. That way, patrons can either
play or not play but the option is there at the ready without having to wait in lines. 

I would also have the option to order virtually so that you don't have to leave the table / gaming
space to order food or drinks. 
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materials [interactive possibilities
(non-digital)]:

Figure 43. Digital Ball Wall. Breeze Creative. (nd)

A gaming zone has been proposed to a section of the venue. This
is a physical, interactive proposition with a variety of games to be
played in either large or small teams. Most of the games require
balls to be thrown at a screen to hit target target points of teams
to determine a winner. 

The games are only short and will allow for a quick rotation of
users ensuring that many people would be able to have a turn. 

GIven that it is a physically interactive game, it will also prevent
patrons from using their mobile phones during the game. It also
forces social interaction in the formation of teams. 

Figure 44. 



research [primary research]:
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research [secondary research]:

The primary research began by first selecting the chosen topics from the four sub-headings that were given. After watching the weekly
tutorials and reading through all of the documentation provided, I then populated a series of questions that I thought would be relevant in
the design of my space in to a survey using Google Forms. I have provided snippets of my survey across the last pages of this report for
reference. 

The mass amount of research utilise for this report was internet research finding precedent interiors, topics of discussion, solutions,
materials etc through tangents off one another. 

Most research started with a simple google of what I was trying to find and from there it branched in to more specific avenues of research. I
would then circle back to the original search criteria to follow a different path to obtain more information. 

research [qualitative]:
You will not from my Evernote file and references that a lot of my research and design development was based off of interviews undertaken by
various journalist, magazines and blog sites that have compiled interviews and specific research on individual venues and not specifically in all
cases, but in general terms how each of these points of data found could be linked back to the chosen topic and in turn how the existing
spaces could be manipulated and adapted to suit the new proposed space. 

I have also asked my peers for feedback on the below questions. I received a good variety of responses that I will be able to utilising when
evolving my project further for Part B. 
1) how would you feel wearing a bracelet that tracks your alcohol consumption? 
2) do you feel confident to join in social interactivity with people you don't know? 
3) would you find pouring your own non-alcoholic cocktails interesting? 



research [formative]:
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research [summative]:

Ethnographic research was completed with one of the weekly tasks when having to visit and analyse five local bars including their spaces, the
clientele and the locality as a brief summary of factors. 

For my logo design, I read through the recommend resource books from another subject that I found useful, "Neumeier, M. 2006. The Brand
Gap, New Riders." and "Davis, M. 2005. More than a name: an introduction to branding, AVA Publishing.". I used these resources as a guide for
creating my logo design and path of branding. 

I have used the data from my surveys to form infographics that outline the results from my survey. My most interesting interaction in relation
to the survey was an older work colleague (early 70's). I asked him to do the survey for me and his response was "what a load of crap these
questions are". (He didn't realise I had written the survey. Other than being a rude statement really, it opened my eyes as to how a survey can
be viewed so differently by different demographics of people. 

I vast amount of internet research went in to this report. 

Where possible, I have utilised the data found through the qualitative research methods and analysed their data and evidence in ways to be
incorporated in to my proposed design. An example of this would be Blog and magazine articles that references upcoming trends for 2023 in
terms of gaming, sober curiosity etc. 
I have also taken the results from the survey that I formulated to create spaces that would suit the general group of respondents that
completed the survey. 

research [quantitative]:
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preliminary sketch:
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preliminary sketch:
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survey results:
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survey results:



Page [42]

survey results:
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survey results:
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survey results:
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survey results:
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survey results:
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survey results:
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survey results:
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survey results:
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survey results:


